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OUR
CREDO

At Canada Snowboard, we 
believe embracing the culture of 
snowboarding combined with 
a commitment to excellence is 
the foundation of who we are. 
Performance at the highest level 
comes from an athlete-focused 
approach to training, programs and 
coaching. Our athletes are amongst 
the best in the world,  

and our goal is to continue to provide 
them the means to achieve their 
goals.

Our members are our Provincial and 
Territorial Associations. They are 
the backbone of the competitive 
snowboard pathway. From a young 
rider’s first event, to joining a club, 
to progressing to the national team, 

our Provinces and Territories are 
key to developing our future high 
performance athletes. Our goal is 
to support our members to work 
together to provide the best possible 
system for organized snowboarding 
on the planet. From coaches to 
officials, judges to events, sport 
development to high performance, 
creating strong alignment from coast 

to coast in each area will allow us to 
offer the best possible experience to 
each participant from park to podium.

We believe our strategic plan 
encompasses the values and 
strategies that will allow us to build 
on our past success to reach future 
excellence, all through staying true to 
our core.

Brand Statement

Tyler Nicholson Mark McMorris

Seb Toutant

It began with the snow.
With what was never pictured possible.
It began with a plank of wood,
and the first person to guide it downhill sideways.
This is what we share.
We are the first timers,
and the olympians,
the speed racers,
and air takers.
We are the contrasting places we’ve come from,
and the possibilities of where we might go. 
We’re the symmetry of our passion,
and the diversity in our approach.
We’re the memories we create,
and the celebration of those before us.
We’re the direction that we’re going,
We are Canada Snowboard.



A message from the Chair & Executive Director
Create a plan, implement tactics on a priority basis and keep moving forward. This is 
our general approach for delivering on our mission at Canada snowboard: to develop 
and lead competitive snowboarding in Canada. Drawing upon lessons learned each 
year, we continually look for opportunities to improve our operations, enhance our 
governance and to further develop the overall competitive snowboarding environment. 
As we collectively strive to enhance our overall impact, it’s important to note that it is 
not about perfection but rather excellence, and not simply end results but progress. 

Looking back over the last year, we can confidently claim that progress has been 
made. For example:
• We have committed to more equitable support for all disciplines, abiding to the 

principle that if a snowboard discipline is on the Olympic or Paralympic program, 
then it is our responsibility to support it in the most practicable terms. 

• A “Technical Program Committee (TPC)” brings together the impressive knowledge 
of the technical leaders in our community to create guidelines and handbooks as a 
resource for all our members. 

• Regarding equity, we are undertaking a significant project in an agreement with 
Indigenous and Northern Affairs Canada to bring snowboarding to indigenous 
youth. 

• We have an Athletes’ Council that we are working with to ensure that athletes are 
engaged in the decision making processes of Canada Snowboard and have a 
direct link to the Board.

• As part of our overall organizational alignment, the rebranding of CS, along with 
the PTSA launch this coming spring, is an exciting initiative at an ideal time, 
promoting our new brand and look on a world stage going into the Games.

As stated last year, there will never be a shortage of challenges as a national sport 
organization, it is how we respond to each and every challenge that we face that 
ultimately determines our success. One of our most significant challenges that arises 
every four years is results attained at the Olympic and Paralympic Games, less than 

three months away. Under the current targeted excellence approach for funding, it is 
how we are measured and what determines the supplemental funding we receive as 
recommended by OTP. The results our athletes achieve in PyeongChang 2018 will 
have a profound impact on our long-term high performance funding but it does not 
simply rest on their shoulders.

Over the years we have worked hard on our approach to high performance, including 
staff, coaches and of course the athletes all diligently working on achieving excellence. 
Given the nature of sport, especially winter sport, there are no guarantees but we have 
taken steps to help ensure that each of our national team athletes selected to go to 
the Games have the best possible opportunity to achieve their personal bests. We 
can ask nothing more than for each of them to give it their all and if each athlete on 
the day of competition performs to their full potential, then the results will be what they 
are at the end of the day. However, rest assured that snowboarding will be a big part 
of the excitement around the 2018 Winter Games and that our athletes will contribute 
significantly to ‘Canadian pride’.

Details on our programs and finances outlined in this report provide further insight into 
the full scope of our operations. While scrutinizing numbers, it is critical to note the 
commitment of our sponsors and key funding partners, especially Sport Canada along 
with the Canadian Olympic Committee and Canadian Paralympic Committee, which 
enables us to continue our mission. For this we remain truly grateful! 

Our last thank you goes out to our Provincial and Territorial members - and partners 
- for what they do for snowboarding on a daily basis. They directly represent the 
considerable numbers of staff, volunteers, clubs, resorts and other stakeholders that 
enable so many to pursue competitive snowboarding. Of course, there is always more 
to be done and together, we’re ready for that challenge. Always keep improving!
 

Mark McMorris
Patrick Jarvis
Executive Director

Tyler King
Chairman of the Board



DOUBLED**

2014 Digital 
Reach Metrics

Registered 
Participants

Communication 
Platforms

2018 
Olympic / 

Paralympic Medals

Funding 
Diversification

GROWTH

REACH

PERFORMANCE

FINANCIAL

MISSION

VISION

VALUES

To develop and lead competitive snowboarding in Canada. 

To be recognized as a world leading snowboard nation. 

AREA OF FOCUS PRIMARY MEASURE TARGET
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7,000*

3 Olympic
1 Paralympic

2014-2022

2022
Olympic / 

Paralympic Medals

4 Olympic
4 Paralympic

*2014 Benchmark 3,000 participants

$
LIFESTYLE

Support the culture of snowboarding to 
contribute to the health and happiness of 

all those who participate.

PASSION
Inspire through the passion that is

 inherent in Canadian snowboard athletes.

EXCELLENCE
Strive for athletes, clubs, coaches, officials, 
judges and technical leaders to perform to 

their potential.

PERFORMANCE
Focus on achievements at all stages of 

competitive snowboarding. 

PROGRESSION
Embrace creativity and the pursuit 

of development through all stages of 
competitive snowboarding.

For credits and more information 
visit: www.CanadaSnowboard.ca

**Based on 2014 Metrics of reach

+25%
Unrestricted Revenue

Special thanks to the Canadian Olympic Committee
for their contribution to this project 

2014-2022 STRATEGIC PLAN



2014-2022 STRATEGIC PLAN

GROWING 
THE SPORT

HIGH 
PERFORMANCE

ORGANIZATIONAL
EFFECTIVENESS

Align with Provincial/Territorial associations to increase 
participation and retention in programs, clubs and events.

Aggressively pursue partnerships with industry, resort, 
and key stakeholders to drive increased membership and 
program initiatives.

Enhance coaching, officiating and judging programs and 
initiatives to support the delivery of our high performance 
athlete pathway.

Deliver competition opportunities aligned with long term 
athlete development in collaboration with member and 
industry partners.

Provide a pathway for athletes and coaches to develop 
from first  contact through podium performance.

Integrate innovative and interactive technologies that  
provide new and enhanced value propositions for members 
and participants of programs and events. 

Create innovative and unique training environments utilizing technology, 
technical expertise and world class facilities. 

Focus energy, attention and resources for optimal return on investment to 
produce podium results.

Identify, develop and recruit coaches and integrated support team staff 
that foster achievement, progression and produce strong results.

Utilize sport science and analytical evidence to directly enhance high 
performance athlete progression.  

Collaborate with our sport and funding partners to support high 
performance athletes beyond the competitive pathway.  

Align sport development and high performance programs to increase 
clarity of the athlete pathway.

Diversify revenue sources to ensure sustainability and support of sport 
development and high performance programs.

Seek and maintain strategic partnerships within both government and 
industry to optimize the brand, communications, programs and events. 

Bring the brand to life through creative and innovative promotional 
programs, unique content and communications strategies to increase 
visibility and engage new fans and followers. 

Deliver aligned policies, procedures and programs at national, provincial/
territorial and club levels through the athlete pathway. 

Ingrain risk management strategies into all levels of the organization. 

Ensure financial systems and processes are maintained to safeguard the 
assets of the organization. 

3 KEY
STRATEGIC PILLARS
FOR 2014-2022
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2.   FUNDAMENTALS

3.   LEARN TO RIDE

4.   TRAIN TO TRAIN

5.   TRAIN TO COMPETE

6.   LEARN TO WIN

7.   TRAIN TO WIN

8.   ACTIVE FOR LIFE

1.   ACTIVE START



HIGH
PERFORMANCE



NATIONAL TEAM 
HIGHLIGHTS

Laurie Blouin
1st - FIS World 
Champs

Chris Robanske 
& Kevi Hill 
3rd - Team Event - 
FIS World Champs

Meryeta O'dine
3rd - Feldberg WC

Mark McMorris,  
Max Parrot & Seb Toutant
1st, 2nd & 3rd - Dew Tour

38 X-Games, World Cup & 
World Championship Medals 
in the 2016-17 season



The Slopestyle team picked up where it left off in 2015/2016, capturing several 
podiums in 2016/17. We are one of the top nations for Slopestyle and the hardest 
part with this discipline will be nominating only 4 from the Mens team to the 
Olympics, when all 6 are podium potential for the Games. Laurie Blouin took home 
the title of FIS Slopestyle World Champion and the ladies team will all be potentials 
to podium at the Games. This is an exciting year for the discipline and everyone will 
be watching the Canadian riders throughout the winter.
 
Mark McMorris returned from breaking his femur in 2015/2016 and had one of the 
most successful seasons of his career before experiencing a major injury in the 
Whistler Backcountry. Since his recent injury he has returned to snow and training, 
Mark will be able to compete at numerous elite level events leading into the Games 
which he  and Max Parrot have already pre-qualified for. Mark is already riding at a 
high level again and is healthy at this point.

SLOPESTYLE TEAM

Seb Toutant



HALFPIPE
The Halfpipe team continued to show encouraging results on the FIS World Tour including World Cups and the 2017 

World Championships. Our newest member to the National Team, Elizabeth Hosking is a 2022 podium potential 
aiming for a spot at the 2018 Winter Olympics. Her first major competition, the 2017 World Championships where 

she placed 14th , shows a promising future for the young Halfpipe rider. Canada Snowboard continues to help with 
the Halfpipe training facility at COP for the team to train at regularly, our commitment to building the program will 

see a positive growth for the future of the discipline in Canada.

Derek Livingston



SBX
With a string of bad luck and an injury to the head technical coach keeping him off snow for a portion of the season, 
the results were not what was expected heading into this season. Despite this, our top riders still managed to keep 
a high ranking on the world tour. The new comers to the team Meryeta O’Dine and Baptiste Brochu improved once 
again with multiple big final finishes and some podium results.

Kevin Hill

Chris Robanske



ALPINE
The Alpine team has been given new life with the addition of Jan Wengelin as the Head coach, recently 

hired Emily Dee as the Assistant coach and Patrik Gaudet as the NextGen Coach. With the three of them 
collaborating and continuing to push the Alpine discipline from all levels, we are seeing positive changes 
heading into the Olympic year. The Alpine team will be following the world cup tour in hopes of opening 

quota to attend the games. Jasey-Jay Anderson placed 7th in PGS at the 2017 FIS World Championships, 
showing he is still a threat to the young guns of the sport. If Jasey-Jay attends the 2018 games he 

will be the most experienced Canadian athlete heading to the Winter Olympics this year and the only 
Snowboarder in the world to attend all of the Olympics since Snowboarding was included.

Megan Farrell



The Para-snowboard National and NextGen teams continued 
to progress their results at international events, obtaining three 
bronze World Cup medals - one in Banked Slalom and two in 
Snowboardcross, rounding out the season with 7 top 5 results 
and 15 top 10 results in the various sport classifications and 
disciplines with high level competitors in each field. Canada had 
a strong showing at the 2017 Big White World Para Snowboard 
Championships which saw a record 18 nations compete in 10 
medal events. The Canadian squad finished strong, with two 
notable 4th place finishes in Snowboardcross and a 5th place 
in Banked Slalom. The para-snowboard teams continued to 
make large strides in their overall consistency at major events 
throughout the season leading into and through the Paralympic 
Test event in South Korea. Canada came home with a Bronze 
medal and 4th place finish in Snowboardcross and a top 5 result 
in Banked Slalom from this event. 

Newly identified development riders made strong progress within 
their overall skill development and recorded consistent event 
results at the NorAm and World Cup level. An exciting addition to 
the Para-snowboard program saw the inclusion of a dedicated 
NextGen coach tasked with the development of identified 
competitive snowboarders. We are very excited for the impact the 
NextGen program will have on the development and progression 
of these riders over the next few years.

John Leslie

PARA-SNOWBOARD



Will Buffey

NEXTGEN &  
DEV GROUPS
The NextGen Slopestyle Program continued to gain steam and international recognition in the 2016-17 
season. Athletes increased their international experience riding on the World Cup Tour, with numerous top 
16 finishes. The team dominated the North American Tour, sweeping the overall NorAm Tour Podiums. Their 
competitive season ended with four athletes finishing within the top 10 at the Junior World Championships. 
In addition to the Slopestyle program, our Development Group athletes in Snowboardcross, Alpine and 
Halfpipe demonstrated that Canada has a very strong future in all of our disciplines. The competition 
performances and potential was recognized by Sport Canada and Own the Podium, and for the 2017-18 
season, all disciplines are now funded and targeted as NextGen Programs.



• Total overall membership growth of 521 members going from 2903 in 2015/2016 to 
3424 in 2016/2017. A 15% increase from the previous year. 

• Positive development with PTSA relations and enhanced capacity lead to the 
foundation of a successful season. 

• Delivered Big White 2017 World Para Snowboard Championships  

• World Cup Slopestyle and Big Air  Collaboration with Freestyle Canada 

• LTAD aligned Hosting Strategy Implemented and supported with newly formed CSTPC 
and PTSA’s. 

• Updated multi-discipline Podium Pathway plan completed with OTP, HPP, Sport 
Development.

• Submission for Indigenous and Northern Affairs Canada (INAC) successfully completed, 
providing largest funding increase in the history of the Indigenous snowboard program 
for the 2017-2018 season.

• RIDERS Program - 41 delivery partnerships nation-wide ensuring future volume of 
athletes coming into the system are developing necessary skills at LTAD Stage 03. 

• Women in Snowboarding initiatives saw 20 events nation-wide with 250 riders and 40 
coaches - doubling the number of camps & initiatives offered from last season.

• Para-snowboard program produced 3 new classifiable athletes with the potential 
to contend for Paralympic Medals in the 2022 games through talent identification 
initiatives. 

• Successful multi-year collaboration agreement with the Canadian Association of 
Adaptive Snow Sports to develop programming, technical leader training and skill 
development opportunities to support the growth, identification and development 
of athletes to support the performance pathway and the Para-snowboard long term 
athlete development plan. 

• Successful partnership with RBC Learn to Play program and ParticipACTION 150 
playlist to support the delivery of over 40 Riglet program days that saw 7,529 
participants over 6 provinces/territories. 

• Indigenous Snowboard program continued to align program efforts to support the 
strategic plan developed with the First Nations Snowboard Association that saw 
125 Indigenous riders engaged in multi-week skill development programming in 3 
provinces/territories. 

SPORT
DEVELOPMENT

Milestones



Building off a successful Sport Chek Air Nation 
Nationals the year before, the crew over at Mt. 
St.Louis Moonstone and Horseshoe resort outdid 
themselves again, putting on another successful 
edition of the freestyle national championships. 
Largely in part to the incredible support of the 
immensely qualified Snowboard Ontario volunteers 
and officials, the event was a big success with 
athletes and coaches alike, who also benefited 
from an improved Slopestyle course at Mt.St. Louis 
Moonstone. 

Saturday night’s Big Air contest was once again 
a major hit, and Nationals has once again proven 
to be a major win for the development of the next 
wave of Canadian riders.

Freestyle
NATIONALS



Speed
For the second consecutive year, the Sports Experts Speed Nation 

Nationals were hosted by Association Quebec Snowboard, this time 
at Mont Tremblant. Despite challenging weather conditions, staff 

and volunteers were able to put together an excellent event that was 
attended by a large group of national and international athletes.

 
The venue was in a fantastic location, and ensured it was visible 

and accessible by the general public, raising the profile of the event 
and our sponsors. The snowboardcross course was a highlight with 
athletes and course organizers alike, and was most likely one of the 

best nationals SBX tracks constructed in the past 5 years .

NATIONALS



JAMBOREE
Through a successful collaboration with Freestyle Canada, 

Jamboree played host to both a pair of Snowboard and 
Freestyle ski world cups at the same time, which represents a 
first in Canadian history.  The combined event was a major hit 

with organizers and the public, and the Canada Snowboard 
team successfully defended home soil by capturing 5 medals, 

including 2 gold, across Slopestyle and Big Air.

Once again Jamboree was the place to be in Quebec city, 
with a plethora of activates and sponsorship activations from 
Canada Snowboard partners to ensure it remains one of the 

most exciting and engaging domestic world cups in Canada.

1ST - MARK MCMORRIS - BIG AIR
1ST - SEB TOUTANT - SLOPESTYLE
2ND - MARK MCMORRIS - SLOPESTYLE
2ND - MAX PARROT - BIG AIR
3RD - BROOKE VOIGT - SLOPESTYLE

Highlight 
Performances



2017 BIG WHITE WORLD 
PARA SNOWBOARD 
CHAMPIONSHIPS
This was the second World Para Snowboard 
Championships (under the International 
Paralympic Committee) and the Big White 2017 
World Para Snowboard Championships were a 
resounding success. Double the participation, 
spectators and the sponsors compared to the first 
World Para Snowboard Championships with over 
18 countries competing with more than 80 athletes 
and 60 coaches/support staff. The Canadian team 
enjoyed several top 5 and top 10 performances on 
home soil, and several members were profiled as 
part of CBC’s overall event coverage.

The relationship building between Big White Ski 
Resort, various levels of government, the Canadian 
Paralympic Committee, Sponsors, and various 
media partners will ensure the long-term health 
of National/Provincial able-bodied and Para-
snowboard events for years to come. 



British Columbia
• Hosting of Big White 2017 World Para Snowboard 

Championships
• Hosting of SBX and SBS NorAM competitions, as well as 

popular ‘Ride On’ provincial series events
• Performance of BC Athletes on international stage

Alberta
• Incredibly successful ‘Star Wars’ themed grom events
• Amount of top Slopestyle athletes being developed out of 

Alberta 

Ontario
• Record number of sport development initiatives, including 

Burton Riglet program, riders, coaching program and cads 
autism module

• Hosting of Sport Chek Air nation freestyle nationals and 
several NorAm events supporting LTAD stage 4/5 athletes

• Performance of Ontario athletes at nationals and at 
international events

Quebec
• RIDERS LE Relais event
• Freestyle provincial championships at Stoneham
• Hosting of Sports Experts Speed nation Nationals at Mont 

Tremblant

807
Members

732
Members

667
Members

447
Members

PTSA MEMBERSHIPS



Saskatchewan
• New Provincial Series partnership with Manitoba Snowboard
• Saw substantial membership growth through provincial 

partnership

Newfoundland
• Ran 2 successful women only camps at white hills ski resort 

under the park days event umbrella
• Ran 1 riders event at white hills ski resort

Prince Edward Island
• 8 week provincial Development team program
• 8 week Riders program
• Hosted 1 Stage 3 Snowboardcross event

Manitoba
• New Provincial Series partnership with Saskatchewan 

Snowboard
• New board of directors seeing great results with new 

initiatives through officials training, coach development, 
provincial level events and sponsorship opportunities

• Record membership growth in MB overall, with largest 
female membership ever. Also, club memberships increased 
100%! "Mom" memberships for the first time ever!

Yukon
• Ethan Davy, first Yukoner to medal at Nationals (silver, U14 SBX)
• 6 new Comp Intro and 3 new Comp Intro Advanced Yukon 

coaches trained during pre-season training window at Mt.Sima.
• 2nd year successfully securing Yukon Community Development 

Fund funding to improve terrain park facilities at Mt. Sima 
leading to longest training season ever in Yukon.

Northwest Territories
• Inaugural season for the NWT’s first ever sanctioned 

snowboard club – ragged riders
• New rope tow lift access facility generating much opportunity 

for athlete training, coach development and grassroots 
events.

• Saw almost 600% membership growth over the previous 
season

Nova Scotia
• FIS Snowboardcross race at Martock, first FIS level race in 

Nova Scotia since 2010
• Two Riders named to national development teams:  Liam 

Moffat (SBX), Gregor Zed (HP)
• SnowSports Executive Director – Andrew Hayes, formerly the 

PSO Admin has now transitioned into the Executive Director 
for NS SnowSports. SnowSports is a combination of Alpine 
Ski NS, Freestyle NS, CADS-NS and Snowboard NS

224
Members

25
Members

19
Members

144
Members

53
Members

165
Members

138
Members

MANITOBA

SN O W B OARD

PTSA MEMBERSHIPS



• Rebrand of Canada Snowboard including master brand, programs, events and 
development of PTSA system

• Strong organizational financial position. 

• Update of CS Website including template to PTSA’s for national alignment

• Hosting of CS Partnership summit in Toronto, ONT

• Execution of content series ‘The Drive’ in partnership with Mazda and King 
Snow

• Design and launch of Olympic Team uniforms 

• Custom designed race jerseys and pants with partner FA Design

• Social media accounts with strongest percentage growth on Instagram, 
facebook and twitter since 2014. 

• Execution of fundraising event ‘Magic Night’ to support the Para-snowboard 
program raised over $100,000

• Chairlift Society fundraising platform raised an additional $95,000 to support 
national team programs

• Launch of first ever online store for CS merchandise

• Addition of new national team official suppliers Clif Bar and Icebreaker

• Increasing Mazda partnership to include new Grom/Super Grom grass-roots 
series

• Renewal of national team partner Med-Ray

• Signing of partnership agreement with Alpine Canada, Freestyle Canada and 
Canadian Ski Council to collaborate on National Ski and Snowboard day this 
coming winter

BUSINESS
OPERATIONS

Milestones



Like everything, it started as a vision. 
As an idea that was lucky enough to 
be materialized into this world. You see 
most ideas aren’t that lucky, most ideas 
don’t make it that far. Looking back the 
concept may seem simple, but that plank 
of wood needed guts, and a creative mind 
to guide it down hill sideways; and as 
snowboarders, no matter where any of us 
come from, those are the roots we share.

In Canada we all have a forced relationship 
with the snow, and though some resent 
that, us snowboarders certainly do not. 
Since its inception, Canada Snowboard 

has had the role of representing our take 
on the sport to the rest of the world. We 
know the responsibility, and for the last 
twenty-six years we’ve been learning and 
growing. This rebrand is the next step in 
our evolution.

Our new values tell our story. We may not 
all come from the same place, and none 
of us were brought up alike, but we’re 
connected. Our passion is snowboarding; 
the sport, the culture, the lifestyle, and 
we each bring something unique to it. 
That’s the beauty, that’s why we exist so 
well together. There is no right way down, 

the direction we take is our own. Some of 
us have chosen the path of competition, 
and some of us will never leave our local 
hill. The choice is yours. We’re the sum of 
all our parts, from the first timers to the 
Olympians, from our coaches to the up-
lifters behind the scenes. We’re all on our 
own journey to the summit.

Our new logo was an effort born from the 
collaboration of the entire organization. 
We wanted to make sure that everyone 
involved with the brand had an opportunity 
to be a part of the process. The result is 
a logo that illustrates where we’re from, 

and the place in which we prosper. A 
mountain, the canvas on which we as 
snowboarders use to paint in anyway we 
see fit. The maple leaf, our nation, what 
makes us distinct from the rest of the 
world. A black diamond, the most difficult 
path, the symbol of the highest level of 
achievement.

This rebrand is the way we picture 
possibility and our trail map for what’s to 
come. We hold those before us with the 
highest level of respect, and can only hope 
to add to the legacy of snowboarding in 
Canada.

CANADA 
SNOWBOARD 

REBRAND



It began with the snow,
with what was never pictured possible,
with a plank of wood,
and the first person to guide it downhill sideways.
This is what we share.
We are the first timers,
and the Olympians,
the speed racers,
and the air takers.
We are the contrasting places we’ve come from,
and the possibilities of where we might go. 
We’re the symmetry of our passion,
and the diversity in our approach.
We’re the memories we create,
and the celebration of those before us.
We’re our journey to the summit,
We are Canada Snowboard.

BRAND STATEMENT#OUR
SUMMIT



- NEW PROGRAM & EVENT LOGOS -
- Events - - Programs -



Canada Snowboard’s communication is 
focused on digital reach, and genuine 
communication with our followers. By 
embracing our biggest influencers, our 
athletes, each of our channels has seen 
significant growth over the past season.

8.1K
14.5K
8K

Social
DIGITAL

Mikey Ciccarelli



- NATIONAL TEAM SPONSORS -

- Funding Partners - - Exclusive Suppliers -



REVENUE EXPENSES
Sport Canada 
Major Events
Sponsorships
Program Revenue
Donation
Other Revenue 

Total

High Performance 
Sport Development
Major Events
Business Operations

Total

2016-17
$2,639,662
$609,847
$738,045
$408,999
$98,162
$36,268

 $4,530,983 

2016-17
$2,214,560
$777,731
$739,004
$820,752

$4,552,047

2015-16
$2,388,747
$255,000
$567,534
$214,977
$15,000
$54,848

$3,496,106 

2015-16
$1,662,025
$779,396
$242,810
$783,637

$3,467,868

58.3%

16.3%

9%

13.5%

48.6%16.2%

18%

17.1%

Sport Canada       Major Events       Sponsorships

Program Revenue       Donation       Other Revenue 

High Performance       Sport Development

Major Events      Business Operations



BOARD OF  
DIRECTORS
Executive
-
Tyler King, Chairman
TylerKing@canadasnowboard.ca

Danny Buntain, Vice-Chairman
danny.buntain@gmail.com

Erin Wilkins, Secretary
e_wilkins@hotmail.com

Bill Haines, Treasurer
billhaines@cogeco.ca
 

Directors at Large
-
Tim O'Brien
timothy@obrien.net

Ed Farrell
edfarrell56@gmail.com
 
Mark Szepes
markszepes@hotmail.com

Jasey-Jay Anderson
jasey@canadasnowboard.ca



Mikey Ciccarelli

708-333, Terminal Avenue, Vancouver, BC., V6A 4C1
Tel. : 604-568-1135  |  Fax. : 604-568-1639


